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.m.27,1994 KWCH·lV CBS -.....,·WidiIa,KS SpIIIan R8docasling Co. KBS LP oncl SO ComnuicaIions $58_

.m.27,1994 K8S0-lV CBS fns91, KS SpIIIan R8docasling Co. KBS LP oncl SO ComnuicaIions $58_

.m.27,1994 KBSH·lV CBS Hays,KS Sportan R8docasling Co. KBS LP oncl SO ComnuicaIions $58_

.m.27.1994 KBSl·lV CBS Goodand, KS SpIIIan RacIocasting Co. KBS LP oncl SO CClmnuiealions $58_

.m.13,1994 KXlN-lV - _,TX UnMsion 7_sion Group _ BlOIdcuting QIOllp 120_

.m.6.1994 KHSl·lV CBS Cllico.CA GoIdon~ .. 7_sion Colp. Esla.. 01 Mickey McClJng 17.6_

11111994 WVTM·lV NBC (FOI) ~,Al NWC~Coop. AIgyIe Cannullcalons I E_1od 01 1717_
Illy 1994 KlVI·lV ABC (FOI) 51. loois, Me NWC~Coop. AIgyIe Comnu1icalons I E_o,S717_
11111994 K7BC·lV CBS (FOI) _TX NWC AaJitiIon Coop. AIgyIe Cormu1IcaIons I E_oU717_
Illy 1994 KDFW·lV CBS (FOI) Dalas, TX NWC A<quisilon Coop. AIgyIe Cormu1Icalons I E_oU717mi11ior1

Illy 30, 1994 WMFp·lV Ind i.AwnInce, MA (Boston) Shop 0' Homo, Inc. MFPInc. 17_

Illy 30, 1994 KXJ(V·lV ABC Waco, TX Droo!y ComnuicaIions Shamloc1IT_ S5-17_

Illy 23, 1994 WGBQ·lV Ind JoIiIll (ChIcago, Il) U.-T_sion ContIi1ad_*'9 535_

Illy 16, 11184 KOVR·lV ABC _,CA
- CIIy Ilroadcuting

~1aI11roadculilg

1287__

WSYJ(·lV ABC CobltuI,OH
- CIIy Ilroadcuting

~ IIroadculilg

1287__

Wl05-lV ABC _,Ne
- CIIy Ilroadcuting ~ IIroadculilg 1287_1olIl

W1oXf>.lV SAT Andotaon,Ne
- CIIy IIroadculilg

~ IIroadculilg 1287_I0I8l
KZRR-FII ~,NM _CllyBIOIdcaIli1g ~ IIroadculilg 1287_1olIl
KlSK-FII ~,NM

- CIIy IIroadculilg Conh*_*'9 1287_1olIl
KZSS-AM AIluf"!'" NM - eIy!!adcol!inp ~........." 1287_I0I8l
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lIoyI6.19IM WlTZ·TV NBC c.umus,GA Piley CnlollIllllOdcasllng LNo_IlIngCoop. $4.3_

lIoyl,l9IM W'fED.TV Ind
~-

0uI0I CoomuicotIont G""", H8nIodcaIIiv $5.4_

lIoyl,ll114 WSAZ·TV C8S
_~12 Now _ C<lImuicIIionI Groo.Il G....-..C<lImuicIIionII_CIIIc:uIofI) S3!0_ CollI plio $10_ilW....

WBRC·TV /IBC ~Al
Now _ Cumuic:oIionI Groo.Il _ -..Cumuic:oIionII_ CIIIc:uIofI) mo_CoIlIplIo $10_il_

WOAF·TV NBC KlNMCiIy,KS Now WllIId C<lImuicIIionI Groo.Il _ -..C<lImuicIIionII_ CIIIc:uIofII S3!0_CoIlIplIo$10_il_
WGII'·TV /IBC H;1Pail1,NC Now _ C<lImuicIIionI Groo.Il G....-..CaomuicIIIonI1_CIIculot11 S3!0- CollI plio $10_ilW..-

May!,11194 IOOE·TV Dod< s..1Ji. 0biIp0, CA Raln ConIuIIo~ CCIlmuity - Coop. $0.85_

Api 25, 11194 WATE·TV /IBC _.TN YOlI1IlIllllOdcasllng
_ C<lImuicIIionI

AjlpooJlinololy$I50 _

WRtC-TV /IBC _,VA YOlI1Il-.u _CaomuicIIIonI AjlpIIlJlinololy$I50_
WBAY·TV /IBC _ Bay, 1M YOlI1Ilaro.l<:llllng

_ C<lImuicIIionI
AjlpooJIinoIoIy$l50 _

Api 18, 11194 WASV·TV Ind
_ .Ne

P_ToIIcuIng VIdooMal1<oling _ $1.22_

Api ", 11194 WTlK-TV Ind
_GA

Pmon C<lImuicIIionI Coop. TV·14 Inc. ".5_
Api 11, 11194 WKEF·TV NBC Dayton,OIl WKEFCoop·I_oIC;_1 KT ConmriaIionI $26_

Api 11. 11194 WPSf·TV /IBC T....,.ta.FL Pmon C<lrnnuicaims Coop. PhippI~TV Pariletl 531.1_

Api 11, 1994 KSBW·TV NBC SoIinos,CA EP Comrlu'l<ationII__1
GiIo1I HokIngI S35_TotaI

KSBY-TV NBC san ltis Ollispo. CA EP Camu1icaimslEllil Pirin) GiIo1IHokIngI S35_TotaI

Api 4, 11194 WHBa-TV ABC ~.TN Camu1icalionl CoIpoIIIion 01 America AdomITVoIMon'jlti·I-.....1le1 143_

Api 4, 11194 WADe·TV NBC [)wham,NC Camu1icalionl CoIporalion 01 America B-Camu1ica-IPIIA_1 534_

...~
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FebnlIIy 24, 1994 WWUV CBS New Orleans, LA AH. Bel. ~aJ1 Operating Pamership $110_

JallJary 1994 WHTM·TV ABC _rg,PA Price COImuicaIlons SniIh BroadcastingG~ $40.5_

JallJary3,1994 KRBK·TV Ind Sacramenm, CA Pappas Telewlng KopIa' COImuicalono $22_
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December 1~ 1993 WKYT·TV CBS L••ngtoo. KY Gray ComnUlications Systems Inc:. KeolUcky Central TeIe>isioo Co. $38.1 Jlilioo

WYMT·TV CBS Hazard, KY Gray Convrulic:alions Systems Inc. Kenlt.<ky Central T_ioo Co. $38.1 rnIion

llecen'befl~ 1993 WlCO·TV NBC Champa;gn.IL Guy Ganoen Publishing Co. P1am Te'evision Partnership $3.75 milion

December 13, 1993 WOLp·TV Ird Miarri. FL Christian Networl< New Miarri Latino Broadcasting Corp. S4.4milioo

December 13, 1993 KRLR·TV Ind las Vegas Las Vegas Channel 21 Inc ORES MedIa, Inc. $4.9 rn1Iioo

December 6, 1993 KPRC·TV NBC Houston, TX Washinglon Post C~ny H&C Comrronications Appro_tely 1150 .-ilioo
KSAT·TV ABC San Antonio, TX WashinglOtJ Post COIll)any H&C Communications ApplOmtely $250 n11~on

December 6. 1993 WNN·TV Fox Martinsburg, WI/ Green Ri"er Broadcasting Flying ACorrmunicalions $1.6Smilion

December 6, 1993 WTWS·TV Ind New london, CT WI New London Inc. R&R Media Corp. 52,OmiUion

December 6. 1993 WKTF·TV '"d Fayellevilte, NC Allied Cormlunicalions Co Delta Broadcasll1g Inc $4.375 fT11~on

December 6, t 993 WAKC·TV ABC Akron,OH ValueVision Inlemallooallnc Group Olle Broadcasting lP $60 miUion

November 8, 1993 WEMT·TV Fox Greenvdle, TN MaxCore 01 Tn-Cilles LP Chesapeake Bay Holding Company $3.0 miUion

November 3, 1993 WLVI·TV Ind 80Slon, UA Tribune Broadcasting CofTlJany Gannett $2SmlWon

October 4, 1993 WLOV·TV ABC Wes! Point, US Lingard Broadcasting Corp Love Comm.micatioos Co. SU miMioo
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Sepl_ 27, 1993 WCGY·TV Fox ""Iw,"", WI SllclaifBroadcasl ABRV ConmJ....ions Total proceeds 10 AeRV IotalllllO rrillion
WTTO-TV Fox Birmi9>am. AL Sinclair Broadcasl ABRV ConmJnic'lions Total proceeds 10 AeRV IotalllllO rri1Ion
WNUV·TV lrod Milw.....,WI Glencaim AcqUsitions ABRV ConmJnic.ions Toialproceeds IoAeRVloIaI$11lO.-.

WVTV·TV Ind Ballin'ore,MO Glencaim Acq.isilions ABRY Cofnrrijnicalons Total procoeds 10 ABRV loIalllllO rriIIion

SeplontJer27,1993 WGBS·TV Ind P!i1ade1ph~,PA Fox Broadcasl"'JC~y CoIri>ined Broadcas1lng, Inc. S57nilliM

Sepl_6,1993 KALB·TV NBC Alexandria, LA Parll. Broadcasting Lanlord Telecasting COl11lany $21 rJilMon

My 1993 WMC-TV NBC Me~is,TN Elis CorT'IIlUlicalions (now Aa)W11) Scrws Howard Broadcasting $57.5millon
August 30, 1993 WACH·TV Fox CoIu..... SC Elis Communications (now Rayrom) FCYS C<lITITllQcalions 1151li11ion
August 30. 1993 WEYU·TV ABC Fl. Meyen;.FL EMis COfIV"I'Ulicalions (now Raycom) FCVS Communications S11.Smilioo
August 23, 1993 Wt(CH·TV Fox Knoxvil~. TN Egis Communications (now Raycom) FCYS C..........-kaions 115 ..110o
My 1993 WUPW·TV Fox ToIedo.OH Elis C<:moonicalions (now Raycom) Toledo TV 127rri11on
AugusI1993 KAME·TV Fox Reno. NY Ells COI'l'ITUicalions (now Rayrom) Page En"lpriseS $81li1loo

(Total $1340 ",lion)

August 30, 1993 WCSC·TV CBS Chalteslon, SC Jellersoo-PMol Comnulicalions G......., EIe<\Iic C.plial Corp. 115.5ndion

August 30. 1993 WGTO·TV ABC Sa~l Sle. Marie, Ml Thomas Scanlan Slephen Adams $4.43millton

WGTU-TV ABC Traverse City, M1

Augus123, 1993 KOCB·TV Ind OI<IahomaCity Superiof Bfoadcasll'lg Co. Oklahoma Qty Broadcasting Co. l11llilion

August 3. 1993 KITN·TV Fox Mirr.eapolis Clear Channel ComrTu1ications Na~onwide Coom.ncalions $361li11ion

My 26. 1993 KMST·TV CBS Monterey, CA Harron Cotrrnl.ncalions Relaw Broadc.sli1g Company $8.2mi1ion

My 7. 1993 KOLO-TV CBS Tuc:soo,Al. New Vision News Press &Ga_ Co. 11101lilllonioraJIpn>pol1ies

WSAY·TV NBC Savannah. GA New Vision News P.... &Gazelle Co. 1110 miIIon lor all properties
WECT·TV NBC Y<1lllinglon,NC New Vision News Press &Gazetle Co 1110..-1or II properties
WJTV·TV CBS Jackson, MS New Vision News Pless &Gazolle Co. 1110_for II properties
KSFV·TV ABC Sioux Fals, SO New Vision News PrHS &Gazette Co 1110 njllon lor II propel1ies
KPRV·TV ABC Piene,SO New Vision News Press &Gazette Co. 1110_'orallproperties
KABV·TV ABC Abeldeen. SO NewYision News Pless &Gazolle Co 1110 njllon lor all properties
WHLT·TV CBS Hottiesburg, MS New Vision News Press &Gazette Co. 1110 miIIon lor II I"OfIO!lies
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.b1e21.11M13 WTZA·TV Ird Kilgslon. NY (New Yori< City) WTZA·TV Associates lid WTZA·TV Associates $2.5milion

.b1e 18. llM13 WCSC·TV CBS Challes100 JeIlorson.Pio! Conmricalians GE eaptal $15.5milion

.b1e 18. llM13 WK8D·TV Fo. DIIrolI P.rarncu1t Cormuications Co. Conmrica_ $110_

.b1e 16.11M13 W1VH·TV CBS SYlIaJS& GI>Ililellroedcasting Colpo13llon Meredith Co<ponolon SJ2milion
KSEE·TV NBC F,.."., GI>Ilile Ilroedcasting Colpo13llon Meredith Co<poJ3lion 132_

Mey17.11M13 WHp·TV CBS Harrisllulg.PA WHPT_"""lld WHPlnc. $9.25 miIion

May 10. llM13 WTXl·TV ABC TaIIah..... Fl _ V...... lIanagemefll ETllroedcasloglnc. $5ni11lon

Mey3.11M13 WHllH-TV CBS Iloslon 5<ri>eam T_sion Co<ponolion New England T_siaI CoIp. $215_

MayllM13 well·TV ABC NewBern.NC Lamco Conmrications Diversified ConmJnicalons $12.3_

Aplil993 KVOA·TV NBC Tucson Evenif1gPost~ H&CConmrications $13.25 niIon
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March 1993 WVTM·TV NBC Birmingham Argy1e ColTvr<JnicaOOos I Times Mirror 553.2 milion

KTVI-TV ABC Stlouis Aigyle COITlI1lJf1icatioos I Times Mitror $50.0niIOO
KTBC·TV CBS Austin Argyle CornmJI'lications I Times Mirror 526.6 milion
KDFW·TV CBS Oanas Argvle CommJtlIcations 1 Times Mirror $2052 nilion (Iotal $335 mill""l

March 1993 WJPR·TV Fox LynchbuTY. VA Grant Broadcasting System 11 Roaool<.·LynchbuTY TV S5,5mi11iotl

February 1993 WE5H-TV NBC O~ando Pulitzer Broadcasting H& CCommunications $130 mil""
KCCI-TV CBS Des MOines Pulitzer Broadca!iibng H&CCommunications $.15 m'l~on (total $165 miNion)

February 22, 1993 WTVT-TV CBS Tampa·SI. Petersburg. rl SCI Television GHTV Inc. 5163mi11iofl

February 15, 1993 WXAA·TV Fox Albany. NY McKee Convnicabons Heritage Broadcasting Company S25 nll~on

Februa~ 8. 1993 WATL·TV Fox A~anla Fox Broadcasting Company Renaissance Communications $60 ITillion

January 18,1993 WOLF·TV Fox Scranlon. PA Pegasus Broadcasting SCranton TV Partners S12.5miBion

January 11, 1993 KMST·TV CBS Monletey, CA Harron·Smith Broadcasting Redaw Enlerprises $8.2miRion

January 11, 1993 KDRV-TV ABC Medford, OR Soda Mounlaln Broadcasting, Inc. Sunshine Television $4.1 miRi<X1

January 4, 1993 WDBD·TV Fox Jackson, MS Pegasus Broadcasting O&K Broadcast Properties $21.0 milioo
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~1992 WTVY·TV Fox 1JoIIan,A1. IJoIIan HoIcings Woods $23.25_

Sepenl>er 1992 WATL-TV Fox

_01
RonaiMIneeComnuitaIion. ChoIo Comnuitallons $54'-

wnC·TV Fox HI_,CT _ComnuitaIion. ChoIo Comnuitallons 163.-
w)lIN-TV Fox 1ndianaplIis.IN RonaiMIneeComnuitalion. CIlaIa Comnuitallons $45.-
KOVR-TV Fox Denvor, CO Renliuance Cormuicalion, ChoIo Comnuitallons $27'-1_$1118_1

.kly1992 WTOL-TV CBS ToIedo,OH _ SInIoI COnmricaIIons
Coomos

$34,45 _

May 1992 WWOR-TV Ind NewYOII<.NY BHC - $310_

Mard11992 WlLX-TV NBC Lansing, MI BriaIeIte_sIng -...Comnuitalions $47.32_
WWLp·TV NBC SpIIngIIotd,MA Bri...... _sIng MImI Conmri:IIions $45.116_
WHOI·TV ABC Peoria,IN BrialelteB_sIng -...CoomuicaIionI $41.3_
WIITV-TV NBC _,WI Bri...... _sIng -... Conmri:IIions $36.55_
WTRF·TV ABCICBS WI1eeIng, WV

Bri__sIng
-... CoImuicaI!onI $26,81_

WSAW-TV CBS Wausau, WI
Bri__sIng

MamsComnuitaIions $28.52_

FllixI.-.y1992 WJBF-TV ABC "-9JSIa,GA SjlartanRacio Pegooua $24.8_

.......ryl992 WPTY-TV Fox Ma"1'his, TN Cloar ChameI CIlaIaComnuita_ $21.-

AI9Jst 1991 WPGH-TV Fox P~5bu!g!l SilcIair Broadcasl Renlisslnce Conmrications $54.8_
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Part I: Total Advertising

This section provides advertising data from 1980 to 1997 for television, radio,
newspapers, magazines, yellow pages, direct mail, and other media. The
data include gross ad dollars, share data, and year-over-year growth rates
spent on each advertising medium, broken out by as many logical
subdivisions as possible.

Sources: McCann Erickson Worldwide; Bear, Stearns & Co. Inc.
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Eslimlted TelIal AnnUlI Advertising Expenditures (Grall DalIars Exponded in Millians of 0011111)
1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 19'1O '99' '991 '993 '994 ,ggs ,...LGCiI Tlj¥jijClil 'WI

local Spat Television 2.967 3.368 3.765 4.345 5.084 5,714 6.514 6.833 7.270 7.612 7.856 7.565 8.079 8.435 9,464 9.985 ,o.944 \\.431'>Local Cable Television (Nan-Netwal1<) 12 ill !§ Zli 121 Jjll 2Il! m ~ ill ill Ill! ill 1m2 1ZQ 1.m 1j§§ ~Talai local Television 2.979 3.394 3.813 4,421 5.205 5,910 6,784 7.139 7,653 8.109 8.453 8.269 9.053 9.527 10.714 \\,558 12.910 '3.1lQII
NIIic!1!11 TtlIyjljon
NetwaI1< Television (ABC. CBS. NBC) 5.130 5.540 6,144 6.955 8.318 8,060 8.342 8,500 9,172 9,110 9,383 8,933 9,549 9,369 9,959 10,263 11,423 11,324
Fox Braedcastilg Company 0 0 0 0 0 0 0 100 148 250 519 658 780 840 883 1.337 1,658 1,898
Spat Television (local Stations) 3.269 3,746 4,364 4.827 5.488 6,004 6,570 6.846 7.147 7.354 7,788 7.110 7.551 7.1m 8,993 9,119 9,1103 9.999
Cable Television (Netwal1<) 60 134 242 376 612 793 903 1.015 1,258 1.598 1,860 2,024 2,227 2.586 3.052 3,535 4,472 5,454
Syndicated Te1evision (Ba~er ) ~ ~ W ;lQQ g ~ liQQ §§Z ill 1mll .I.llZQ !.ill l2SQ llli 11.a4 2.ll1Ji z.m 2MB

Tolel Netianal Television 8,509 9,495 10,900 12,458 14,838 15,377 16,415 17.123 18,478 19,350 20.620 19.920 21.397 22,171 24.721 26.270 29,574 30.911
TotelTelevision Advertisilg Dolle.. 11,488 12,889 14.713 16,879 20,043 21,287 23,199 24,262 26.131 27,459 29.073 28,189 30,450 31,698 35.435 37,828 42.484 44,519

BIlIiD
Local Radia 2,740 3,121 3,492 3,876 4.300 4,790 5.178 5.463 5.955 6.300 6.609 6,411 6.725 7,342 8,164 8,899 9.611 10,476
NetwaI1< 183 230 255 296 320 365 423 413 425 476 482 490 424 458 463 480 523 560
Natianal Spat ill 8Zl! m 1mll !.ill ~ ~ Ulll till 1MZ 1m 1.lli UQ5 1.tiSZ 1m ~ W5 ~
National Tolel 962 1.109 1,178 1.334 1,517 1.700 1,771 1,743 1,843 2.023 2,117 2,065 1,929 2.115 2,365 2.439 2,658 3,015

Total Radio Adve~ilg Dalla.. 3,702 4.230 4.670 5,210 5,817 6.490 8,949 7,206 7,798 8,323 8,726 8.476 8.654 9,457 10,529 11,338 12.269 13,491

IB!tIlIIIlIlI
Local Newspaper 12,831 14,269 15.242 17,848 20,441 21,818 23,614 25.918 27,611 28.648 28,414 26,724 27.135 28,405 30.450 32,321 34.002 36.654
National Newspaper U§;l ~ z.ill ~ MID ~ a.m ~ ~ U2ll ll§l ~ ~ ;wi! a.Zlli iWll !m ~

Talai Newspaper Advnng Dolle" 14,794 16,528 17,694 20.582 23,522 25.170 26,990 29,412 31.197 32.368 32,281 30.409 30,737 32.025 34,356 36,317 38,402 41,670

MuuintI
Weeklies 1,418 1.598 1,659 1,917 2,224 2.297 2.327 2,445 2,646 2.813 2,864 2,670 2,739 2.850 3,140 3,347 3,581 3,850
Women's 782 853 904 1,056 1,209 1,294 1,378 1,417 1,504 1,710 1,713 1.671 1.853 2,009 2.106 2,236 2.303 2,576
Manlhlies lMD ~ 1J.4l l2§g ~ 1.5M 1.ill .Llli U2Z 2.m Z.22li z.m z.g 2§ll z.§lll z.m illli USJi

Talal Magazine Advertising Dolle.. 3.149 3,533 3,710 4,233 4,932 5,155 5,317 5,607 6.072 6,716 6.803 6,524 7.000 7,357 7,916 8,580 9.010 9,821
Bulineg Ptl!l!l
ToIel Busin..s Publishings 1,674 1.841 1.876 1,990 2,270 2,375 2.382 2,458 2,610 2,763 2.875 2,882 3.090 3,260 3.358 3,559 3.808 4,109

lM!Illlll
National 364 419 455 512 562 610 600 615 628 653 640 637 610 605 648 701 743 795
Local ill 231 2§§ 282 310 335 ~ 410 ~ 458 444 440 421 ~ 519 ~ ~ !!!J!!

Tatal Outdoor 578 &sO 721 794 872 945 985 1,025 1,064 1,111 1,084 1,077 1,031 1.090 1,167 1.263 1,339 1,455
FI!!!! Publishings
Total Fann Publishings 130 146 148 163 181 186 192 196 196 212 215 215 231 243 262 283 297 325
Miscel!........
National 5.163 5,804 6,399 6,952 8.129 8,560 9,133 9,743 10,568 11,118 11.741 11,720 12,272 12,928 14.122 15,256 16.486 17.640
local Ul!!l ~ 2m MQ2 ~ MJZ a.ill ~ ~ ~ M2§ Ul!i w.4 ~ MZ2 M24 llI1 §.ill

Tatal Miscellaneous 7,559 8,399 9,019 9.954 11,673 11.992 12,711 13,693 14.786 15,543 16,237 16.056 16,746 17,627 19,194 20,660 22,263 23.827

~
local Yellow Pages 2.570 2,920 3,367 3,911 4,320 5,105 5,741 6.470 6,837 7.319 7,794 8,020 8,132 8,287 8.511 8,826 9.294 9.712
Nalional Yeoow Pages ;n(! allQ ffi ~ 5!lQ ~ ill ~ ~ 1m1 1m 1J§2 ~ 1m till 1A!l! ~ !J11

Tolal Yellow Pages Adv.~ising Dalla.. 2,900 3,300 3,800 4.400 4,900 5,800 6,500 7,300 7.781 8,330 8,926 9,182 9.320 9,517 9,825 10,236 10.849 11,423
Direct Mlil
Tatal Direct Mail Advertising Dalla" 7,596 8,944 10,319 11,795 13,800 15,500 17,145 19,111 21,115 21.945 23.370 24,460 25,391 27.266 29,638 32,866 34.509 31),890
Total Adverti.ing Dotl.rs
Tatallocal Advertising Dalla.. 23,730 26,530 28,790 33,340 38.120 41,390 45,280 49,350 52.110 55.259 56,210 54.200 55.940 58,745 63.430 67,570 72,190 77,297
ToIal National Advertis"g Dalla.. ~ ~ ~ ~.Q ~ ~ 2ZmQ ~ ~ §2,ill m8.Q ZW.Q :&z.!.Q ~ ~ ~ ~ 112m

Tatal Advertising Dalla.. 53,570 80,460 66,670 76,000 88,010 94,900 102.370 110,270 118,750 124,770 129,590 127,470 132.650 139,540 151.680 162,930 175.230 187,530
ACvtr1jsing - Broken Out by Mea.ured Medii Ind Other
Tatal Measured Media 35,385 39.671 43,384 49,688 57,456 61,422 65,822 69,970 74,872 78,740 80,842 77.557 80,962 84,887 92,761 98,885 107,312 115,065
Yellow Pages 2,900 3,300 3.800 4,400 4,900 5,800 6.500 7,300 7.781 8,330 8.926 9,182 9,320 9,517 9,825 10,236 10,849 11,423
Direct Mail 7,598 8,944 10,319 11,795 13,800 15.500 17,145 19,111 21,115 21.945 23.370 24,460 25.391 27,266 29,638 32,866 34.509 36,890
Other Adve~ising ~ M§ ~ 1Q..111 ~ ll.ill ~ llm ~ !illi 1MS2 1§..lli 1Mll .!MZQ 1Wli 2Qjfl m§Q 2ill2

Total AdvertISing 53,570 60.460 66.670 76,000 88,010 94,900 102,370 110,270 118.750 124,770 129,590 127.470 132.650 139.540 151,680 162.930 175.230 187,530

Source: McCann Erickson Worldwide; Bear, Steams & Co. Inc. in 1996; McCann Erickson made revisions back to 1980 for preViously reported ligures lor Cable TV network, Cable (non-network); Miscellaneous, and the
National, Local, and Grand totals.
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P.tentlge Shn 01 Total Annual AdYlfIlslng Doll.. Eamed By Respectlvaloledla
1980 1981 1982 1983 1964 1985 1986 1987 1988 1989 1990 1991 1992 1113 1994 1II1II 1117
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~
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~

100.0%

5.5%
ll.ll'll
5.6%
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44.3%
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LoCI! Teleyilion
Local Spell Talevisioo
Local Cable Televisioo (Noo-Nelwort<)

Tolaf Local Televisioo
NIUonII Ttltv!1!oo
NeIwork Televisioo (ABC, CBS, NBC)
Fox llIOadc:astilg Company
Spell Televisioo
Cable Televisioo (Netw0ll<)
Syndicsled Televisioo (Barte~

Tolaf Naliooal Televisioo
Total Televisioo Advlflisilg DoUars
IIIlIlIl
Local Radio
National Radio (N8IwoI1< & Spot)

Total Radio Advertisilg DoIars
!lIIDIIIIIm
Local Nawspaper
National Newspaper

Total Nawspapar Advertising DolIarI

I!HIZI.Dt
Total MagIIzIne AdYIrtisilg DolIarI
But!nIu PJpn
Tola! 8uIinen PWlishings

DI&lllllr
National
Local

Tota! o..door
Fwm PybI!Ib!MI
Total Fann PWlishings

M11C111n1ou1
NaIionaI
Local

Tola! MiscelMeous

YtI!c1w"-
Local Velow Pages
NaIionaI Vallow Pages

Total Vallow Pages Advertising DoI1ln
IlIIEJIIII
Tota! Di8c:l Mal Advertisilg DoIars
To!IJI AdyIr!!IInt I!oIIm
Tota! Loca! Advertisilg DoIars
Total Naliooal Advertising DoUars

Total Advertising Dollars
AdyIr!!IInt • 8nl!lIn Oul by MwUlll! !!ldll1I!d Other
Total Measurad Media 66.1% 65.6% 65.1% 65.4% 653% 64.7% 64.3% 63.5% 63.1% 63.1% 62.4% 60.8% 61.0% 60.8% 61.2% 00.7% 61.2%
~~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~ ~

llirectMaii 14.2% 14.8% 15.5% 15.5% 15.7% 16.3% 16.7% 17.3% 17.8% 17.6% 18.0% 19.2% 19.1% 19.5% 19.5% 20.2% 19.7%
Other Advertisilg .1.M% 1!.I!t .1lnII ~ ~ ~ ~ ~ .1m .1m ~ .tm .tm .1m 1UYI .l.Z.n. .l.Z.n.

Total AdvIl1ising 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Source: McCann Erickson Worldwide; Bear, Sleams &Co. Inc. in 1996; McCann Erickson made revisions back 10 1980 for previously reported figures for Cable TV network, Cable (non-network); Miscellaneous, and the
National, Local, and Grand lotals.
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Y_Y.GnlwIh In TolIII AdvIrlII!np DoIIIrI EImIcl By 1!!IpeetM.....

lNl I. 11183 1914 1185 ,. 1117 I. I. ll1G 1111 ll112 ,. 11M ,. ,. 1111
!.JlcII TI!IIdIIqn
Local SpoI TeleviSion 13.5% 11.8% 15.4% 17.0% 12.4% 14.0% 4.9% 6.4% 4.7% 3.2% -3.7% 8.8% 4.4% 12.2% 5.5% 9.8% 4.5%
Local Cable TeleviSion (Non-NetwoIk) ~ RD ~ ~ ~ am YMt ~ 2Ia ~ 1Ll!'l ~ ~ Ma ~ ~ ma

Talal Local Televiskln 13.9% 12.3% 15.9% 17.7% 13.5% 14.8% 5.2% 7.2% 8.0% 4.2% -2.2% 9.5% 5.2% 12.5% 7.9% 11.7% 5.4%

NI!IorII! TlltyIlion
NetwoIk Television (ABC, CBS, NBC) 8.0% 10.9% 13.2% 19.6% -3.1% 3.5% 1.9% 7.9% ~.7% 3.0% -4.8% 6.9% ·1.9% 8.3% 3.1% 11.3% ~.9%

Fox Broadcesling Coo1pany 0.0% 0.0% 0.0% 0.0% 0.0% 00% 0.0% 480% 68.9% 107.6% 26.4% 18.9% 7.7% 17.0% 36.0% 24.0% 2.3%
SpoITelevision 14.6% 16.5% 10.6% 13.7% 9.4% 9.4% 4.2% 4.4% 2.9% 5.9% -8.7% 6.2% 3.3% 15.3% U% 7.5% 2.0%
CallIe Television (Network) 123.3% BO.6% 55.4% 62.8% 29.6% 13.9% 12.4% 239% 27.0% 16.4% 8.8% 10.0% 16.1% 18.0% 15.8% 26.5% 22.0%
SyndicaIed Television (Barter) liQmt 1QlI.lllI 1QlI.lllI ~ ~ 1Ml't 12M. ~ am aJ.r. ~ m ~ ~ .ttn ~ I.nt

Talai Nalionel Television 11.8% 14.8% 14.3% 19.1% 3.6% 6.8% 4.3% 7.9% 4.7% 6.6% -3.4% 7.4% 3.8% 11.5% 6.3% 12.8% 4.5%

ToIaI Television Advlflising Dollars 12.2% 14.2% 14.7% 18.7% 6.2% 9.0% 4.6% 7.7% 5.1% 5.9% -3.0% 8.0% 4.1% 11.8% 6.8% 12.3% 4,8%

I!IlIIl!
local Radio 13.9% 11.9% 11.0% 10.9% 11.4% 8.1% 5.5% 9.0% 5.8% 4.9% -30% 4.9% 9.2% 11.2% 9.0% 8.0% 9.0%
Na1ionaI Radio (Network &SpoI) .IMrI ~ 1ll% ~ .ll.fi m :L§% ~ iMl m :Za :§a iMl 1.1.DI aJ.r. i&l .lWl

Talal Radio Adllertisilg Dolors 14.3% 10.4% 11.6% 11.7% 11.8% 7.1% 3.7% 82% 6.7% 4.8% -2.9% 2.1% 9.3% 11.3% 7.7% 82% 10.0%

/taIIIIRIII
Local Newspeper 112% 6.8% 17.1% 14.5% 8.7% 8.2% 98% 6.5% 38% ~.911. -5.9% 1.5% 4.7% 7.2% 6.1% 5.2% 7.8%
Nelional Newspaper lint M% l.J.a ~ m m m ~ ;tn, !llYl ~ :U% m m ~ .1Jln ~

Talai Newspaper Advlflisilg Dollers 11.7% 7.1% 16.3% 14.3% 7.0% 7.2% 9.0% 8.1% 3.8% ~.3% -5.8% 11% 4.2% 7.3% 5.7% 57% 8.5%......
ToIaIlAagezi1e AdIIertisilg 00lIers 12.2% 5.0% 14.1% 16.5% 4.5% 3.1% 5.5% 8.3% 10.6% 1.3% -4.1% 7.3% 5.1% 7.6% 8.4% 5.0% 9.0%

BUI"'"' Publlshlnqa
ToIaI Business PlAllishilgs 10.0% 1.9% 6.1% 141% 4.6% 0.3% 3.2% 6.2% 5.9% 41% 0.2% 7.2% 5.5% 3.0% 80% 7.0% 7.9%

QlI!l!l!!lr
Netional 15.1% 110% 101% 9.8% 85% -1.6% 2.5% 2.1% 4.0% -2.0% ~.511. -4.2% ~.811. 7.1% 8.2% 60% 7.0%
local m ~ llWl m ~ ltl% m ~ M1t ~ .:!WI :!.3% ~ m ~ m ~

ToIel Outdoor 12.5% 10.9% 10.1% 9.8% 8.4% 4.2% 4.1% 3.B% 4.4% -2.4% ~.6% -4.3% 5.7% 7.1% 8.2% 6.0% 8.7%

FI!!!! Publlshlngs
Tolel Farm Publishilgs Dollars 12.3% 14% 10.1% 11.0% 2.B% 3.2% 2.1% 0.0% 8.2% 1.4% 0.0% 7.4% 5.2% 7.B% 8.0% 4.9% 9.4%

Mlace!!aneous
National 12.4% 1.9% 61% 14.1% 4.6% 0.3"10 3.2% 6.2% 59% 4.1% 0.2% 7.2% 5.5% 3.0% 6.0% 70% 7.9%
local m ~ 1ti% ~ ~ U% 1MJ. m m ~ ~ ~ M1t m m m Lrll

Tolel MiscellanlOOs 11.1% 7.4% 10.4% 173% 27% 6.0% 7.7% 8.0% 5.1% 4.5% -1.1% 4.3% 5.3% 89% 7.6% 7.B% 7.0%

Y..'owP....
local Yellow Pages 13.6% 153"/, 16.2% 10.5% 18.2% 12.5% 127% 57% 7.0% 65% 2.9% 1.4% 1.9% 2.7% 37% 5.3% 45%
National Yellow Pages .1in un 121% 1lUa ~ ~ ll% 1li!J L.l.% .lZ.2% ~ ~ aa. m ur. ~ .l.QMa

Tolal Yellow Pages Adllertisilg Doliers 13.8% 15.2% 15.B% 11.4% lB.4% 12.1% 12.3% 66% 7.1% 7.2% 2.9% 1.5% 2.1% 3.2% 4.2% 6.0% 5.3%

lll!K!.MI!I
Total Direct Mail Advertisilg Dollars 17.7% 15.4% 14.3% 17.0% 12.3% 10.6% 11.5% 10.5% 3.9% 6.5% 4.7% 3.B% 74% B.7% 10.9% 5.0% 8.9%

Total Adye!tlslng 001180
Tolellocal Advertisilg Dollars 11.8% 8.5% 15.8% 14.3% 8.6% 9.4% 9.0% 6.8% 4.8% 1.7% -3.6% 3.2% 50% 80% 6.5% 6.8% 7.1%
ToIel National Advertising OolIers 1li!J !ill 1Za 1m m ~ ~ M% U% ~ :l!J.% m ~ m lllli ~ m

Total Advertising Dollars 12.9% 10.3"10 14.0% 15.8% 7.8% 7.9% 7.7% 7.7% 5.1% 3.9% -1.6% 4.1% 5.2% 8.7% 7.4% 7.5% 7.0%

Source: McCann Erickson Worldwide; Bear, Stearns &Co. Inc. in 1996; McCann Erickson made revisions back to 1980 for previously reported figures for Cable TV network, Cable (non-network); Miscellaneous, and the
National, Local, and Grand totals,
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EstllIlIIed To'-l Annual Advertising Expenditures (Gross Dollars Expended in Millions of Dollars) - Summary Tollis By Dine,ing Medii
Medii TolIl 1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997

Advertising Dollirs
Total Television AdVef1ising Dollars 11,488 12,889 14,713 16,879 20,043 21,287 23,199 24,262 26,131 27,459 29,073 28,189 30,450 31,698 35,435 37,828 42,484 44,519
Total Radio AdVef1ising Dollars 3,702 4,230 4,670 5,210 5,817 6,490 6,949 7,206 7,798 8,323 8,728 8,476 8,654 9,457 10,529 11,338 12,269 13,491
Total Newspaper Advertising Dolars 14,794 16,528 17,694 20,582 23,522 25,170 26,990 29,412 31,197 32,368 32,281 30,409 30,737 32,025 34,356 36,317 38,402 41,670
Total Magazine Advertising Dollars 3,149 3,533 3,710 4,233 4,932 5,155 5,317 5,607 6,072 6,716 6,803 6,524 7,000 7,357 7,916 8,580 9,010 9,821
Total Business Magazines Dollars 1,674 1,841 1,876 1,990 2,270 2,375 2,382 2,458 2,610 2,763 2,875 2,882 3,090 3,260 3,358 3,559 3,808 4,109
Total Outdoor DoIla,s 578 650 721 794 872 945 985 1,025 1,064 1,111 1,084 1,0n 1,031 1,090 1,167 1,263 1,339 1,455
Tolal Farm Publications Dollars 130 146 148 163 181 186 192 196 196 212 215 215 231 243 282 283 297 325
Talai MisceHaneous DoHars 7,559 8,399 9,019 9,954 11,673 11,992 12,711 13,693 14,786 15,543 16,237 16,056 16,746 17,627 19,194 20,660 22,263 23,827
Tolal Yelow Pages Advertising Dolers 2,900 3,300 3,800 4,400 4,900 5,800 6,500 7,300 7,781 8,330 8,926 9,182 9,320 9,517 9,825 10,238 10,849 11,423
Talai Direct MaN Advertising Dollars ~ UH ~ 11..lli ~ ~ 17145 N.1!1 21.ill 21Mli ZUZl! 2!j§Q 25.lli Z12§§ ~ az.B§§ ~ ~

Tolal Advef1ising Dollars 53,570 60,460 66,670 76,000 88,010 94,900 102,370 110,270 118,750 124,nO 129,590 127,470 132,650 139,540 151,680 162,930 175,230 187,530

BeliUve SIIIrn of TolIl Advertising DoIII"
Total Television Advef1ising Dollars 21.4% 21.3% 22.1% 22.2% 22.8% 22.4% 22.7% 22.0% 22.0% 22.0% 22.4% 22.1% 23.0% 22.7% 23.4% 23.2% 24.2% 23.7%
Total Radio Advef1ising Dollars 6.9% 7.0% 7.0% 6.9% 6.6% 6.8% 6.8% 6.5% 6.6% 6.7% 6.7% 6.6% 6.5% 6.8% 6.9% 7.0% 7.0% 7.2%
Tola1 Newspaper Advertising DoHars 27.6% 27.3% 26.5% 27.1% 26.7% 26.5% 26.4% 26.7% 26.3% 25.9% 24.9% 23.9% 23.2% 23.0% 22.7% 22.3% 21.9% 22.2%
Talai Magazine Advertising DoHars 5.9% 5.8% 5.6% 5.6% 56% 5.4% 5.2% 5.1% 5.1% 5.4% 5.2% 5.1% 5.3% 5.3% 5.2% 5.3% 5.1% 52%
Talai Business Magazines Dollars 3.1% 3.0% 2.8% 2.6% 2.6% 2.5% 2.3% 2.2% 2.2% 2.2% 2.2% 2.3% 2.3% 2.3% 2.2% 2.2% 2.2% 2.2%
Talai Outdoor Dollars 1.1% 11% 1.1% 1.0% 1.0% 1.0% 1.0% 0.9% 0.9% 0.9% 0.8% 0.8% 0.8% 0.8% 08% 08% 0.8% 0.8%
Talai Farm Publicalions Dollars 02% 0.2% 02% 0.2% 0.2% 0.2% 0.2% 0.2% 0.2% 0.2% 0.2% 0.2% 0.2% 0.2% 0.2% 0.2% 02% 0.2%
Talai MisceUaneous DoHars 14.1% 13.9% 13.5% 13.1% 13.3% 12.6% 12.4% 12.4% 12.5% 12.5% 12.5% 12.6% 126% 12.6% 127% 127% 12.7% 12.7%
Tolal Yellow Pages Advertising Dollars 5.4% 5.5% 5.7% 5.8% 5.6% 6.1% 6.3% 6.6% 6.6% 6.7% 6.9% 7.2% 7.0% 6.8% 6.5% 6.3% 6.2% 6.1%
Talai Direct MaN Advertising Dollars 14.2% 14.8% 15.5% 15.5% 15.7% 16.3% 16.7% 17.3% 178% 17.6% 18.0% 19.2% 191% 19.5% 19.5% 20.2% 19.7% 19.7%

ToIal Advertising Dollars 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Yea,-oYe!·Yea, Growth Ba.es of Tala' Advertising Dollars
Talai Television Advertising Dollars 12.2% 14.2% 14.7% 18.7% 6.2% 9.0% 4.6% 7.7% 5.1% 5.9% -3.0% 8.0% 4.1% 11.8% 6.8% 12.3% 48%
Total Radio Advertising Dollars 14.3% 104% 116% 11.7% 11.6% 7,1% 37% 82% 67% 4.8'% -2.9% 2.1% 9.3% 11.3% 7.7% 8.2% 10.0%
Total Newspaper Advertising Dollars 11,7% 7.1% 163% 14,3% 7.0% 7.2% 9.0% 6.1% 3.8% -0.3% -5.8% 11% 4.2% 7.3% 5.7% 5.7% 8.5%
Total Magazine Advertising Dollars 12.2% 5.0% 14.1% 16.5% 4.5% 3.1% 5.5% 8.3% 10.6% 1.3% -4.1% 7.3% 5.1% 7.6% 8.4% 5.0% 90%
Tolal Business Magazines Dollars 10.0% 1.9% 6.1% 14.1% 4.6% 0.3% 3.2% 6.2% 5.9% 4.1% 0.2% 7.2% 5.5% 3.0% 6.0% 7.0% 7.9%
Total Outdoor Dollars 12.5% 10.9% 10.1% 9.8% 8.4% 4.2% 4.1% 3.8% 4.4% -2.4% -0.6% -43% 5.7% 71% 82% 6.0% 87%
Total Farm Publications Dollars 12.3% 1.4% 10.1% 11.0% 2.8% 3.2% 2.1% 0.0% 8.2% 1.4% 0,0% 7.4% 5.2% 7.8% 8.0% 4.9% 9.4%
Talai Miscenaneous Dollars 11.1% 7.4% 10.4% 17.3% 2.7% 6.0% 7.7% 8.0% 5.1% 4.5% ·1.1% 4.3% 5.3% 8.9% 7.6% 7.8% 7.0%
Total Yellow Pages Advertising Dollars 13.8% 15.2% 158% 11.4% 18.4% 12.1% 12.3% 6.6% 7.1% 7.2% 2.9% 1.5% 2.1% 3.2% 4.2% 6.0% 5.3%

Talai Direct Mail Advertising Dollars 17.7% 15.4% 14.3% 17.0% 12.3% 10.6% 11.5% 10.5% 3.9% 65% 4.7% 38% 7.4% 8.7% 10.9% 5.0% 6.9%
ToIal Advef1ising Dollars 12.9% 10.3% 14.0% 15.8% 7.8% 7.9% 7.7% 7.7% 5.1% 3.9% -1.6% 4.1% 5.2% 8.7% 7.4% 7.5% 7.0%

Source: McCann Erickson Worldwide; Bear, Steams & Co. Inc, in 1996; McCann Erickson made revisions back to 1980 for previously reported figures for Cable TV network, Cable (non-network); Miscellaneous, and the National,
Local, and Grand totals.
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Part II: Measured Media Advertising

This section provides advertising data from 1980 to 1997 for measured media
(television, radio, newspapers, magazines, and outdoor) only. The data
include gross ad dollars, share data, and year-over-year growth rates spent on
each measured media, broken out by as many logical subdivisions as
possible.

Sources: McCann Erickson Worldwide; Bear, Stearns & Co. Inc.
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Eltlmaled Advertising ExpendRures (In Millions 01 Dollllrs) - Summary Totals lor lleasured lIedla
1980 1981 1982 1983 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997

l!oIIuIId lled!I AdyIII!I!"i Dollars
Total Television Advertising Dollars 11,488 12,889 14,713 16,879 20,043 21,287 23,199 24,262 26,131 27,459 29,073 28,189 30,450 31,698 35,435 37,828 42,484 44,519
Total Radio AltiMising Dollars 3,702 4,230 4,670 5,210 5,817 6.490 6,949 7,206 7,798 8,323 8,726 8,476 8,654 9,457 10,529 11,338 12,269 13,491
Total Newspaper Advenising DoIIIIrs 14,794 16,528 17,694 20,582 23,522 25,170 26,990 29,412 31,197 32,368 32,281 30,409 30.737 32,025 34,356 36,317 36,402 41,670
Total Magazine Advenising Dollars 3,149 3,533 3,710 4,233 4,932 5,155 5,317 5,607 6,072 6,716 6,lKl3 6,524 7,000 7,357 7,916 8,580 9,010 9,821
Total Business Publications 1,674 1,841 1.876 1.990 2,270 2,375 2,362 2,458 2,610 2,763 2,875 2,882 3,090 3,260 3,356 3,559 3,808 4,109
Total Outdoor Advenising Dollars m §5Q ill ~ 812 ~ ~ 1.22:i ~ 1.111 ~ lllZZ lll31 ~ lJ§Z 1.2Ii:l 1m 1M5

Total Measured Media Advenising 35,385 39,671 43,384 49,688 57,456 61,422 65,822 69,970 74,872 78,740 80,842 77,557 80,962 84,887 92.761 96,885 107,312 115,065

RIlI\lyI SbntpI!IIIIund I!Il!la AdyIII!II"i Donall
Tol8I Television Advertising DoIIIS 32.5% 32.5% 33.9% 340% 34.9% 34.7% 35.2% 34.7% 349% 34.9% 36.0% 36.3% 37.6% 373% 38.2% 38.3% 39.6% 38.7%
Total RadIo Advenising Dollars 10.5% 10.7% 10.8% 10.5% 10.1% 10.6% 10.6% 10.3% 10.4% 10.6% 10.8% 10.9% 10.7% 11.1% 11.4% 11.5% 11.4% 117%
Toial Newspaper Advertising PoIars 41.8% 41.7% 40.8% 41.4% 40.9% 41.0% 41.0% 42.0% 41.7% 41.1% 39.9% 39.2% 38.0% 37.7% 37.0% 36.7% 358% 36.2%
Toial Magazine Advenising PoIars 8.9% 8.9% 8.6% 8.5% 8.6% 8.4% 8.1% 8.0% 8.1% 8.5% 8.4% 8.4% 8.6% 87% 8.5% 8.7% 8.4% 8.5%
Total Business Publications 4.7% 4.6% 4.3% 4.0% 4.0% 3.9% 3.6% 3.5% 3.5% 3.5% 3.6% 3.7% 3.8% 3.8% 3.6% 3.6% 3.5% 3.6%
Total Outdoor Advenising Dollars ~ ~ l.1lfI ~ m m m m ~ ~ U1a ~ m m m m ~ m

TotaIlleasured Media 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 1000% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

YwQnr:)'w G!!!WIb In MoM""" .... Adyl!!l1i"i
Total Television Advertising Dollars 12.2% 14.2% 14.7% 18.7% 6.2% 9.0% 4.6% 7.7% 5.1% 5.9% -3.0% 8.0% 4.1% 11.8% 6.8% 12.3% 4.8%
Total RadIo Advenising Dollars 14.3% 10.4% 11.6% 11.7% 11.6% 7.1% 3.7% 8.2% 6.7% 4.8% -2.9% 2.1% 9.3% 11.3% 7.7% 8.2% 10.0%
Total Newspaper Advertising Dollars 11.7% 7.1% 16.3% 14.3% 7.0% 7.2% 9.0% 6.1% 3.8% -0.3% -5.8% 1.1% 4.2% 7.3% 5.7% 5.7% 8.5%
Total Magazine Advenising PoIars 12.2% 5.0% 14.1% 16.5% 4.5% 3.1% 5.5% 8.3% 106% 1.3% 4.1% 7.3% 5.1% 7.6% 8.4% 5.0% 9.0%
Total Business Publications 10.0% 1.9% 6.1% 14.1% 4.6% 0.3% 3.2% 6.2% 5.9% 4.1% 0.2% 7.2% 5.5% 3.0% 6.0% 7.0% 7.8%
TolIl Outdoor Advenising Dollars .lZa .1lllI1t ~ m ~ t2% m m ~ :2J!. ~ ~ li!l za m AJll an

Total Measured Media 12.1% 9.4% 14.5% 15.6% 6.9% 7.2% 6.3% 7.0% 5.2% 2.7% 4.1% 4.4% 4.8% 9.3% 6.8% 8.5% 7.2%
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EllIlIIlIIlld _ising ElIpIIlC!!luIM (In lllllonI 01 DolIIrI)· ....UlWClIIlldIa AdvertIIlng In l.ocII ...... - SummIry TolD 11180 1981 1982 1983 1984 ,. ,. 1987 ,. ,_
'"" ,." '912 '9113 '9M ,.... ,.

""
!!MIUIIl! I!Idla AdyIIt!IIl!ll Dol"" SpIn! po Local 0uI!t11
IlIoadca$l Television Adveotisilg DoIIers 6.236 7.114 8.129 9.172 10.572 11.718 13.084 13.679 14.417 14.966 15.644 14.675 15.630 18.235 18.457 '9.'04 20.747 21.43S
C8bIe Televtslon Adver1isilg 001811 12 26 48 76 121 196 270 306 383 497 597 704 974 1.092 1.250 1.573 1.966 2.'72
Racio Advet1isilg 001811 3.519 4.000 4.415 4.914 5.497 6.125 6.526 6.793 7.373 7.847 8.244 7.986 8,230 8.999 10.066 10,858 11.748 12.931
Newspaper Advertising DoIIers 14.794 16.528 17.694 20.582 23.522 25.170 26.990 29.412 31,197 32.368 32.281 30.409 30.737 32.025 34.356 36.317 38.402 41.870
Magezile Advet1isilg DoIIers 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
Busiless POOlIc8lIons 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
~doorAdvet1isilg DoIIeI1 5ZI §:ill 121 ~ m lM:i lII:i ~ .l.Jlli§ 1J11 1.lllH 1m .um .I.Jlllll .1J.G1. 1.2IliI UiII ~

To4aI Meesunld Media Advertisilg 25.139 28.318 31.007 35.538 40.584 44.154 47.855 51.215 54.434 56.789 57.850 54.851 56.602 59.441 65.286 69.115 74.200 79.663

RI!I!IvI S!wII oI!IMItnd !IIdIa Adytr!lall!llDollln
IlIoadca$l Television Advertisilg DoIIaJs 24.8% 25.1% 28.2% 25.8% 26.0% 26.5% 27.3% 28.7% 26.5% 26.4% 27.0% 28.8% 27.6% 27.3% 28.3% 27.6% 28.0% 28.9%
C8bIe Television Advertising DoIIers 0.0% 0.1% 0.2% 0.2% 0.3% 0.4% 0.6% 0.6% 0.7% 0.9% 1.0% 1.3% 1.7% 1.9% 1.9% 2.3% 2.9% 2.7%
Racio Advet1isilg DoIIers 14.0% 14.1% 14.2% 13.6% 13.5% 13.9% 13.9% 13.3% 13.5% 13.6% 14.3% 14.6% 14.5% 15.1% 15.4% 15.7% 15.9% 16.2%
NewrpIper Advertising DoIIers 56.6% 56.4% 57.1% 57.9% 56.0% 57.0% 56.4% 57.4% 57.3% 57.0% 55.9% 55.4% 54.3% 53.9% 52.6% 52.5% 51.9% 52.3%
Megezile Advertising DoIIers 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Busiless POOlIc8llons 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
~Advertising DoIIers m m m 2.21 2J:& 2J:& 2J:& m m m 1ft m m m m m m m

Total Meesunld Media 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

'fwOvw.'tw GmwIb b 1len1Dl ...... Adnr!II!ng
To4aI Television Advet1ieilg DoIIers 14.1% 14.3% 12.8% 15.3% 10.9% 11.7% 4.5% 5.4% 3.8% 4.5% -6.2% 6.5% 3.9% 13.7% 3.5% 8.6'1(, 3.3%
Total Racio MitI1isilg DoIIen 13.7% 10.4% 11.3% 11.6'1(, 11.4% 6.5% 4.1% 8.5% 6.4% 5.1% -3.1% 3.1% 9.3% 11.9% 7.9% 8.2% 10.1%
Total NewIpeptr Advellieilg DoIIers 11.7% 7.1% 16.3% 14.3% 7.0% 7.2% 9.0% 6.1% 3.8% -0.3% -5.8% 1.1% 4.2% 7.3% 5.7% 5.7% 8.5%
To4aI MapIzlne Advetlisi1g DoIIers 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0'% 0.0% 0.0'% 0.0% 0.0'% 0.0'%
Total Busiless P...,.1ons 0.0% 0.0% 0.0% 0.0'% 0.0% 0.0% 0.0'% 0.0% 0.0'% 0.0% 0.0'% 0.0'% 0.0% 0.0'% 0.0% 0.0'% 0.0'%
Total Outdoor Mtet1isilg DoIIers 1m 1D.ft 12J.l!, 11% 1M. !A !a an ~ ~ ~ ~ m Lrl Ulo m ~

Total Meesured Media 12.6'1(, 9.5% 14.6% 14.2% 8.6'1(, 8.4% 7.0'% 6.3% 4.3% 1.9% -5.2% 3.2% 5.0% 9.9% 5.8% 7.4% 7.4%
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Part III: Television Advertising

This section provides advertising data from 1980 to 1997 for television (local
and national expenditures at the networks, local stations, cable networks,
and syndication) only. The data include gross ad dollars, share data, and
year-over-year growth rates spent on various television medias, broken out
by as many logical subdivisions as possible.

Sources: McCann Erickson Worldwide; Bear, Stearns & Co. Inc.
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- -~E~ToIovI_ Advortiling EllflI!!ditur"IGro.. DoHn Expended in lIillions 01 DoH....)
1980 1981 1982 1983 1984 1915 ,. 1!l81 I. lilt lno 1991 lin 1m 1ft' lMS ''1M ''''

Nt!wodc TtltyfIlon
Nelwolt< Television (ABC, CBS, NBC) 5,130 5,540 6.144 6.955 8,318 8.060 8,342 8.500 9,172 9,110 9.383 8,933 9.549 9,369 9,959 10,263 11,423 11,324
Fox Broadcasting Compeny 2 2 2 2 2 2 2 12ll 14lI 252 ill §li§ ZB2 ~ m 1m 1.lIlilI W!l

ToIei Networt< Adv8ltlslng DoIIers 5.130 5.540 6.144 6,955 8.318 8.060 8.342 8,600 9,320 9,360 9,902 9,589 10.329 10,209 10.942 11.600 13.081 13.020

~
Local SpoI Television 2,967 3.368 3.765 4.345 5,084 5.714 6.514 6,833 7,270 7.612 7,856 7,565 8,079 8.435 9,464 9.985 10,944 11,436
National SpoI Television ~ m§ ~ !BZZ M§§ MlM W.2 ~ 1ill ~ mil 1llil LID LB!l2 tm ~ ~ Ullll

ToIai Slatton Adv8ltlsing Revenue 6,236 7,114 8,129 9,172 10,572 11,718 13,084 13.679 14,417 14,966 15,644 14,675 15,630 16,235 18.457 19,104 20,747 21,435

Ctb!t ToIovItion
Cable Television (NeIwoIt<) 60 134 242 376 612 793 903 1.015 1.258 1.598 1.860 2,024 2.227 2,586 3,052 3.535 4,472 5,454
Cable Television (L.ocaJ. Non-Notwol1<) 12 Zli 4§ 15 121 1S!l 21Jl :lllll alia ill ill ZlM ill 1Oll2 ~ 1Ma 1j§§ ZJ12

Tolel Cable Television Advellfsing 72 160 290 452 733 989 1.173 1,321 1,641 2,095 2.457 2.728 3.201 3,678 4,302 5.108 6.438 7,626

SmdicI!ec1 (production ConI!InInl
SyndIcaled Television (Barter - Fox Broken Separately) 52 15 !5ll m ~ ~ !i22 §§2 ~ Wll !.2Zll till 1.2l!!l W§ 1.N4 2&1§ 2.Z1§ 2j3lI

Tolal Television Advertising DdIars 11,488 12.889 14,713 16,879 20.043 21,287 23.199 24.262 26.131 27.459 29,073 28,189 30,450 31.698 35.435 37.828 42,484 44.519

Brukayl 01 TtIoyIslon lOll Cob" Adytr!I.!nq Do!llr.
Total of Television Netwot1< and Slatton 00181$ 11,416 12.729 14,423 16,427 19.310 20,298 22,026 22,941 24,490 25.364 26.616 25,461 27,249 28.020 31,133 32,720 36,046 36,893
Cable AdvertIsing Dollars 12 1§2 Zll!l ~ m i§l! 1JD 1m 1M! ~ 2.lli mll U21 UZB U1Z ~ §.gl L§2ll

Tolel Television and Cable Business 11,488 12,889 14,713 16,879 20.043 21,287 23,199 24.262 26.131 27,459 29.073 28,189 30.450 3~.698 35.435 37.828 42.484 44,519

II!UkouI 01 To!IllocIl Acmrt!I!Ilt Do...:
Station DoIars 2,967 3.368 3.765 4.345 5,064 5,714 6,514 6,833 7,270 7,612 7,856 7,565 8,079 8.435 9,464 9.985 10.944 11.436
Cable DoIars 12 Zli !II 15 121 1S!l 21Jl ;Klll alia ill ill 1lM ill 1Oll2 1.2lill 1Ma 1j§§ ZJ12

T01111 Local DoIIers 2.978 3.394 3,813 4.421 5,205 5,910 6.764 7.139 7.653 8.109 8.453 8.269 9,053 9,527 10.714 11.558 12.910 13.808

I!ruIuluI 01 ToIlJllIIUonI! AdYw!lIIng Dol..:
Netwod< DoIars - ABC, CBS, NBC 5,130 5.540 6,144 6.955 8.318 8,060 8.342 8.500 9,172 9,110 9,383 8.933 9,549 9,369 9,959 10,263 11.423 11.324
Fox DoIars 0 0 0 0 0 0 0 100 148 250 519 858 780 640 983 1,337 1,658 1,698
SlaJIon DoIars 3.269 3.746 4,364 4,827 5.488 6,004 6,570 6.846 7,147 7.354 7.788 7.110 7.551 7,900 8.993 9.119 9.803 9.999
Cable DoIars 60 134 242 376 612 783 903 1,015 1,258 1,598 1,860 2,024 2,227 2,586 3,052 3.535 4.472 5,454
Synclcated DoIars 52 15 !5ll JIll ~ ~ !i22 §§2 ~ Wll .1.2Zll till 1.2l!!l W§ ~ 2&1§ 2.Z1§ 2j3lI

ToIeI NaIionII DoIars 8.509 9.495 10.900 12,458 14,839 15,3n 16,415 17.123 18,478 19,350 20.620 19.920 21.397 22,171 24,721 211,270 211,574 30.911
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p~Shn 01 Tlllvlllon Adverdllng DalI1n EIITIId by RlSpeclIv! IIIdIl
1980 1981 1982 1983 1984 ,. 1. 1987 1. 1. 111l1O 1"' 1112 1113 1'" IllS I. 1117

!ItIII/yI S!WII at TtlIvIIIon Adwlr1!IIng !laIIIl'I

No!wgrkTI!ty\IIao
~ Television (ABC, CBS, NBC) 44.7% 43.0% 41.8% 41.2% 41.5% 37.9% 36.0% 35.0% 35.1% 33.2% 32.3% 31.7% 31.4% 29.6% 28.1% 27.1% 26.9% 25.4%
Fox Ilroadcastilg C<rnpany (1992 Estinatod) ~ ~ ~ ~ ~ ~ ~ ~ OM. m l&lt 2.n m 2.a m m m m

Total~ Adver1ising Dolors 447% 43.0% 41.8% 41.2% 41.5% 37.9% 36.0% 35.4% 35.7% 34.1% 34.1% 34.0% 33:9% 32.2% 30.9% 30.7% 30.8% 29.2%

L!H.JIIIIlID
Local Spa! Television 25.8% 26.1% 25.6% 25.7% 25.4% 26.8% 28.1% 28.2% 27.8% 27.7% 27.0% 26.8% 26.5% 26.6% 26.7% 26.4% 25.8% 25.7%
National Spa! Television 2§a 2illi ~ 28a illl .28.a ~ ~ illl 2§D 2§D ~ 2!ft ~ 2:illI 2U% 2a..\}, 2.2a

ToIaI SIation Advertisllg Revenue 54.3% 55.2% 55.3% 54.3% 52.7% 55.0% 58.4% 58.4% 55.2% 54.5% 53.8% 52.1% 51.3% 51.2% 52.1% 5/).5% 48.8% 48.1%

CIbIo TI!rIIIIqo
Cable TelevisiOn (Network) 0.5% 1.0% 1.6% 2.2% 3.1% 3.7% 3.9% 4.2% 4.8% 5.8% 6.4% 7.2% 7.3% 82% 8.6% 9.3% 10.5% 12.3%
Cable Television (local, Non-NetwoIt<) QJ.ll Q,2% m l!a OM. m ~ 1n. 1a l&lt z.a za uta m m m m m

Total Cable Television 0.6% 1.2% 2.0% 2.7% 3.7% 4.6% 5.1% 5.4% 6.3% 7.6% 8.5% 9.7% 10.5% 11.6% 12.1% 13.5% 15.2% 17.1%

SyndIcIItd IPrpdllC!lon Cll/IIIIIIlllel
Syndicaled Television (Barter· Fox Bmken Separately) ~ OM. ll!% 11% z.a m m 2.a zj% an m m m ~ m m 5.a 5.a

Total Television Advertisilg DoIars 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

BIIIImu! 01 TI!IyII/on IIId CIb!t Al!vI(1IIInq DalI1n
Total 01 Television Network Md Slalion Dolors 99.4% 98.8% 980% 97.3% 963% 95.4% 94.9% 94.6% 93.7% 92.4% 91.5% 90.3% 89.5% 88.4% 87.9% 885% 84.8% 82.9%
Cable Adver1isllg Dollars OM. .l2.'l't tQ% Z1% m m ll% ~ m m aM(, m .l.lWl J..W. l2.a ua ~ .IL.1.%

Total Television end Cable Advertisilg Dollars 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

RI!IlIyt I'n!pqnIona 01 Big JI!m NIIWo(tcII(Id Fox
Big Three Network Ad lloIIars 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 98.8% 98.4% 97.3% 94.8% 93.2% 92.4% 91.8% 91.0% 88.5% 87.3% 87.0%
Fox BlO8lbs1ing Ccmpartt Ad DoIars 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 1.2% 1.6% 2.7% 5.2% 6.8% 7.6% 8.2% 9.0% 11.5% 12.7% 13.0%
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Veo,-ove,·Veo, Growth In T.levlslon DoIIerI Earned by R"fIOCIIve Medl.
.._-----

1981 1982 1983 1984 1985 1986 1987 I_ I'. lWl ''''' ,- ,.... ,- ,..... ,- ,-
Relative Growth RAs of T'levlsion AdYt!1lslng Dolin

NelWor!< TtllYlslon (ABC, CBS, NBCI 8.0% 10.9% 13.2% 19.6% -3.1% 3.5% 1.9% 7.9% .Q.7% 3.0% -48% 6.9% -1.9'/. 6.3"/. 3.1% II.3"/. .Q.B"f.

Local Tt!Ivlslon SIIllons
Local SpoI T.levision 13.5% 11.8% 15.4% 17.0% 12.4% 14.0% 4.9% 6.4% 4.7% 3.2% ·3.7% 6.8% 4.4% 12.2% 5.5% 9.6% 4.5%
National SpoI T.levision 1ti.% !M% 10m. 1ll% m m m Wl. m m ~ §.Di an ~ ~ ~ ~

Total Station Adv.rtising Revenue 14.1% 14.3% 12.6% 15.3% 10.8% 11.7% 4.5% 5.4% 38% 4.5% -6.2% 6.5% 3.9"" 13.7% 3.5% 8.6% 3.3"10

Cllblt Teltyillon
Cable Television (NetwOl1<) 123.3% 80.6% 55.4% 62.8% 29.6% 13.9% 12.4% 23.9% 27.0% 16.4% 8.8% 10.0% 16.1% 18.0% 15.8% 26.5% 22.0%
Cable Television (Local, Non·NetwOl1<) ill.Th llti% ~ ~ ~ ~ 1U% Z5.2% ~ m% lin ~ 12.rk MMl ~ ~ 12a

ToIlII CsbIt Television 122.2% 81.3% 55.9% 62.2% 34.9% 18.6% 12.6% 24.2% 27.7% 17.3% 11.0% 17.3% 14.9% 17.0% 18.7% 26.0% 18.5%

Syndicated TlleVlslon (Barter) ~ !QM.% !QM.% ~ mr. ~ .lW't Ul!l ~ ll% 1Wl m 22Z'& .IM% ~ .IM% m
Total Television Advertising Dolle.. 12.2% 14.2% 14.7% 18.7% 6.2% 9.0% 4.6% 7.7% 5.1% 5.9% -3.0% 8.0% 4.1% 11.8% 6.8% 12.3% 4.8%

NltIOlll!llocll Doll. SoIl! •To!Il Adyll!lalng
Total Local Television Advertising Dollars 26.3"10 25.9% 26.2% 26.0% 27.8% 29.2% 29.4% 29.3% 295% 29.1% 29.3% 29.7% 30.1% 30.2% 30.6% 30.4% 30.6%
Total Naliona1 Television Advertising Dollars 13.7% 74.1% 13.8% 74.0% 72.2% 70.8% 70.6% 70.7% 70.5% 70.9% 70.7% 70.3% 69.9% 69.8% 69.4% 69.6% 69.4%

NI!IonIIILgcaI Doll. SJ!II! •S!ll1on Adyertlslng
Total Local Television Advertising Dollars for Station 47.3"10 46.3"10 47.4% 48.1% 488% 49.8% SO.O% SO.4% SO.9% SO.2% 51.6% 51.7% 52.0% 51.3% 52.3"10 52.7% 53.4%
Total Naliona1 Television Advertising lJdIars lor Station 52.7% 53.7% 52.6% 51.9% 51.2% SO.2% SO.O% 49.6% 49.1% 49.8% 48.4% 48.3% 48.0% 48.7% 47.7% 47.3% 46.6%

l.IIcII DoIIIt Spl!!. T....1l1on VtnUl Coblt
Total Local Television Advertising Dollars 99.6% 99.2% 98.7% 98.3% 97.7% 96.7% 96.0% 95.7% 95.0% 93.9% 92.9% 91.5% 89.2% 68.5% 88.3% 68.4% 84.8% 84.0%
Total Local Cable Advertising Dollars ~ m ~ lIT! m m !21t ~ ~ R.rk 11% m 12J.% 11Mt ~ ~ ~ l§Jl%

Total Local Dollars 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

NIt!onII Dollar Splft
Total NaIwod< Television Advertising lJdIars 60.3% 58.3"10 56.4% 55.8% 56.1% 52.4% SO.8% 49.6% 49.6% 47.1% 45.5% 44.8% 44.6% 42.3% 40.3% 39.1% 38.6% 36.6%
Total Fox Television Advertising Dollars 0.0% 00% 0.0% 0.0% 0.0% 0.0% 0.0% 0.6% 0.8% 1.3% 2.5% 3.3% 3.6% 3.8% 4.0% 5.1% 5.6% 5.5%
Total Naliona1 Station Advertising Dollars 38.4% 39.5% 40.0% 38.7% 37.0% 39.0% 40.0% 40.0% 38.7% 38.0% 37.8% 35.7% 35.3% 35.2% 36.4% 34.7% 33.1% 32.3%
Total Naliona1 cable Adv.rtising Dollars 0.7% 1.4% 2.2% 3.0% 4.1% 5.2% 5.5% 5.9% 6.8% 8.3% 9.0% 10.2% 10.4% 11.7% 12.3% 13.5% 15.1% 17.6%
Total Synlicated Advertising Dollars m m ~ ~ m M% m m lll'. M% ~ m m 11% Lll% m m In

Total Nalional Dollars 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
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Part IV: Political Advertising

This section provides political advertising data from 1970 to 1997, broken
down by dollars spent at the networks and stations (spot). The table also
describes whether the year was a presidential, congressional, or off-election
year.

Source: Television Bureau ofAdvertising.
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Estimated Annual Political Advertising Expenditures (Gross Dollars Expended in Thousands of Dollars)
Total Percent Percent

Year Type of Elections Network Stations Political Network Stations
1970 Congressional $261 $11,789 $12,050 2.2% 97.8%
1971 Off Election Year $30 $5,490 $5,520 0.5% 99.5%
1972 Presidential $6,519 $18,061 $24,580 26.5% 73.5%
1973 Off Election Year $1,199 $7,886 $9,085 13.2% 86.8%
1974 Congressional $1,486 $21,782 $23,268 6.4% 93.6%
1975 Off Election Year $1,744 $6,251 $7,995 21.8% 78.2%
1976 Presidential $7,907 $42,936 $50,842 15.6% 84.4%
19n Off Election Year $0 $14,993 $14,993 0.0% 100.0%
1978 Congressional $1,066 $56,545 $57,611 1.9% 98.1%
1979 Off Election Year $255 $16,892 $17,147 1.5% 98.5%
1980 Presidential $20,700 $69,870 $90,570 22.9% n.1%
1981 Off Election Year $713 $20,114 $20,827 3.4% 96.6%
1982 Congressional $862 $122,760 $123,622 0.7% 99.3%
1983 Off Election Year $2,740 $24,610 $27,349 10.0% 90.0%
1984 Presidential $43,653 $110,172 $153,824 28.4% 71.6%
1985 Off Election Year $0 $22,681 $22,681 0.0% 100.0%
1986 Congressional $459 $161,184 $161,643 0.3% 99.7%
1987 Off Election Year $0 $24,923 $24,923 0.0% 100.0%
1988 Presidential $38,521 $189,380 $227,900 16.9% 83.1%
1989 Off Election Year $0 $51,539 $51,539 0.0% 100.0%
1990 Congressional $0 $203,313 $203,313 0.0% 100.0%
1991 Off Election Year $0 $37,304 $37,304 0.0% 100.0%
1992 Presidential $73,816 $225,807 $299,623 24.6% 75.4%
1993 Off Election Year $0 $70,158 $70,158 0.0% 100.0%
1994 Congressional $0 $354,961 $354,961 0.0% 100.0%
1995 Off Election Year $0 $55,000 $55,000 0.0% 100.0%
1996 Presidential $33,824 $366,662 $400,486 8.4% 91.6%
1997 Off Election Year $0 $78,881 $78,881 0.0% 100.0%

Congressional One-third of Senate, all of House and about three-quarters of Governors

Off Election Year Some local and county elections

Source: Television Bureau of Advertising.
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Ratings Data
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Part I: Network Ratings and Shares

These data summarize the network ratings (percentage of television
households [lVRH] watching the networks divided by total U.S. lVRH) and
shares (percentage of lVRH watching the networks divided by U.S.
Households Using Television) for the "Big Four" networks from the 1979­
1980 broadcast season to the 1997-98 broadcast season.

Sources: Nielsen Media Research; Fox Broadcasting, Inc.; CBS Corp.; Bear, Stearns &

Co. Inc.
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RatIngs for ABC, CBS, NBC, Fox, UPN, Ind WB for BroedcIll sellOn - PrImetime
"Big Three" "Big Four"

BroedClIl (ABC, CBS (ABC, CBS, TOIlI

$8IIOn· ABC CBS NBC Ind NBC) Fox Foxlnd NBC) UPN WB BrOldclIl

September to AprIl RItIngs Rltings Rltlngs Rltings Rltings (1) Ratings Rltlngs Rltlngs Rltings

1979-1980 19.5 19.6 17.4 56.5 0.0 56.5 0.0 0.0 56.5

1980-1981 182 19.8 16.6 54.6 0.0 54.6 0.0 0.0 54.6

1981-1982 18.1 19.0 152 52.3 0.0 52.3 0.0 0.0 52.3

1982-1983 17.7 182 15.1 51.0 0.0 51.0 0.0 0.0 51.0

1983-1984 172 18.0 14.9 SO.1 0.0 SO.l 0.0 0.0 50.1

1984-1985 15.4 16.9 16.2 48.5 0.0 48.5 0.0 0.0 48.5

1985-1986 14.9 16.7 17.5 49.1 0.0 49.1 0.0 0.0 49.1
1986-1987 14.1 15.8 17.8 47.7 0.0 47.7 0.0 0.0 47.7
1987-1988 13.7 13.4 16.0 43.1 3.9 47.0 0.0 0.0 47.0
1988-1989 12.9 12.5 15.9 41.3 5.6 46.9 0.0 0.0 46.9
1989-1990 12.9 122 14.6 39.7 6.3 46.0 0.0 0.0 46.0
1990-1991 12.5 12.3 12.7 37.5 6.4 43.9 0.0 0.0 43.9
1991-1992 122 13.8 12.3 38.3 8.0 46.3 0.0 0.0 46.3
1992-1993 12.4 13.3 11.0 36.7 7.7 44.4 0.0 0.0 44.4
1993-1994 12.4 14.0 11.0 37.4 7.2 44.6 0.0 0.0 44.6
1994-1995 12.0 11.1 11.5 34.6 7.7 42.3 3.4 1.9 47.6
1995-1996(2) 10.6 9.6 11.7 31.9 7.3 39.2 3.1 2.4 44.7
1996-1997(3) 9.2 9.6 10.5 29.3 7.7 37.0 3.2 2.6 42.8
1997-1998(4) 8.4 9.6 102 28.2 7.1 35.3 2.8 3.1 41.2

(1) Ratings for Fox are from Fox Broadcasting, inc. for tile seasons ending 1988 to 1990; Nielsen began breaking out Fox ratings in 1990-1991 season.
(2) 1995-1996 season was extended until May 22, 1996.
(3) 1996-1997 broadcast season was extended until May 25,1997.
(4) 1997-1998 broadcast season is through May 20,1998.
Sources: Nielsen Media Research; Fox Broadcasting, Inc.; CBS Corp.; Bear, Steams & Co. Inc.
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Part II: Households Delivered 1979·1998

These data summarize the average number of television households (lVlIH)
reached by the networks from the 1978-1979 broadcast season to the 1997­
98 broadcast season.

Sources: Nielsen Media Research; Fox Broadcasting; CBS Corp.; Bear, Stearns & Co.

Inc.
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'BlgTlno' 'Blg~'- ToIII - (ABC, CBS (ABC, CBS ToIII ToIII_.
T_.... porRoI.. ABC CBS ..C Fox UPH WI ondNBC) _.FoII) - ABC CBS - BlgTlno Fox Blg~ UPN WI ..-

SopIom!IOr III AprIl -- P.... RoIInp RIInp RoIInp Adnp Adnp IlatInp IlatInp Roll... IlatInp -- -- - - -. -- -- -- --1978-1079 74,500 745 21.0 18.8 17.1 0.0 0.0 0.0 56.7 56.7 56.7 15,845 13,857 12,740 42~42 0 42242 0 0 42.242
19711-1880 78.300 783 lU 19.6 17.4 0.0 0.0 0.0 56.5 56.5 56.5 14,879 14.855 13~8 43.110 0 43.110 0 0 43.110
1880-1881 79.900 799 18.2 19.8 16.6 0.0 0.0 0.0 54.6 54.6 54.6 14.542 15,820 13,263 43.625 0 43,625 0 0 43.625
1881-1882 81,500 815 18.1 19.0 152 0.0 0.0 0.0 52.3 52.3 52.3 14,752 15.485 12,388 42.625 0 42.625 0 0 42.625
1882-1883 83.300 833 17.7 18.2 15.1 0.0 0.0 0.0 510 51.0 51.0 14,744 15.161 12.578 42.483 0 42,483 0 0 42,483
1983-1964 83.800 838 172 18.0 14.9 0.0 0.0 0.0 SO.1 SO. 1 50.1 14.4t4 1~0ll4 12.488 41.884 0 41,884 0 0 41.884
1884·1885 !4.9OO 849 15.4 16.9 162 0.0 0.0 0.0 48.5 48.5 48.5 13.075 14.348 13,754 41.m 0 4t.m 0 0 41.m
1885-1886 85,900 858 14.9 16.7 17.5 0.0 0.0 0.0 49.1 49.1 49.1 12.799 14.345 15.033 42.m 0 42,m 0 0 42,m
1886-1887 87.400 874 14.1 15.8 17.8 0.0 0.0 0.0 47.7 47.7 47.7 12.323 13,Sl9 15,557 41.890 0 41,690 0 0 41.880
1887-1886(11 88.800 886 13.7 13.4 16.0 39 0.0 0.0 431 47.0 47.0 12.138 11.872 14.178 31.187 3.455 41.842 0 0 41.842
1886-1l189(ll 90.400 904 12.9 12.5 15.9 5.6 0.0 0.0 41.3 46.9 46.9 11.662 11.300 14,374 37,335 5.062 42,388 0 0 42.388
18811-1990(11 92.100 921 12.9 12.2 14.6 6.3 no 0.0 39.7 46.0 46.0 11.881 11,238 13.447 38,564 5.S12 42.388 0 0 42,388
1990-1991 93,100 931 12.5 12.3 12.7 6.4 0.0 0.0 37.5 43.9 43.9 11,638 11.451 11.824 34.913 5.958 40.871 0 0 40.871
1991-1992(2) 92.100 921 122 13.8 12.3 8.0 0.0 0.0 38.3 46.3 46.3 11,238 12.710 11.328 35~74 7.368 42,842 0 0 42.842
1992-1993 93,100 931 12.4 13.3 11.0 7.7 0.0 0.0 36.7 44,4 4404 11.544 12.382 10~41 34.168 7.168 41,338 0 0 41.331
1993-1994 94~ 942 12.4 14.0 11.0 7.2 0.0 0.0 37.4 44.8 44.• 11,681 13.188 10,382 35~1 ••782 42.013 0 0 42.013
1994-1995 95.400 954 12.0 11.1 11.5 7.7 3.4 1.9 34.8 42.3 47.• 11.448 10.569 10.971 33.006 7.346 40,354 ~44 1••13 45.410
1995-1886(3) 95.900 959 10.• 9.6 11.7 7.3 3.1 2.4 31.9 39.2 44.7 10.165 9~ lU20 30.592 7.001 37.593 2.973 2,302 42,867
19116-1997(4) 97,000 970 92 9.6 10.5 7.7 3.2 2.• 29.3 37.0 42.8 8.924 9.312 10,165 26,421 7.469 35.890 3,101 2.522 41.51.
1997-1988(5) 88.000 880 •.4 9.6 10.2 7.1 2.8 3.1 282 35.3 41.2 8232 9,406 9.996 27.836 6.958 34.594 2,744 3,038 40.378

(1) Rolings lor Fox,,. _ Fo.llroadca5ting, 1",. lor .......... ending 1988111 1990; NioIsen began 1nIIdng'" Fo. ra"'JS in 1990-1991 season.
(2) In 1992. ToIII_or U.S._wa.~od_'1d JI91lylllelD<:anIUS .......
(3) 1995-1996 ......... .-IIlIIMay22.1996.
(4)1996-1997 _ .......... ol1andod houitl May 25.1997.
(5) 1997·1996 _ ....... ill!1nJu\lt May 20.1988.
Soun:oIl: NioIIan _ Rasean:h; Fo.8toadcaIl1ng, I",.: CBS Corp.; Baor. SIIIa... &Co. Inc.
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Part III: Comparative Ratings for Broadcast and Cable

These data summarize the comparative prime time and total day ratings and
shares for broadcast television, which includes the Big Three Networks (ABC,
CBS, and NBC), Fox, independent stations (including WB and UPN), Public
Broadcasting Stations (PBS), and cable television (which includes basic and
pay cable networks). The period measured is the November ratings period,
which is dUring the heart of the broadcast season (which generally runs from
September to AprillMay) from 1982 to 1997. These data are especially useful
in finding the relative movement of audience among the various television
players.

Sources: Nielsen Media Research; Bear, Stearns & Co. Inc.
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Comparative Primetime Ratings for the Networks, Independent Stations, Public Broadcasting, Pay Cable, and Cable Networks· Primetime

November Network Networ1< Fox Fox Pay Pay Cable Cable
Rating Affiliates Affiliates Affiliates Affiliates Independent Independent PBS PBS Cable Cable NelWor1cs Networ1cs
Period Ratings Shares Ratings Shares Ratings Shares Ratings Shares Ratings Shares Ratings Shares
Nov-82 49.6 80.0 0.0 0.0 8.7 14.0 2.7 4.0 3.1 5.0 1.8 3.0
Nov-83 51.4 80.0 0.0 0.0 8.7 14.0 2.4 4.0 3.8 6.0 2.7 4.0
Nov-84 47.5 76.0 0.0 0.0 9.9 16.0 2.5 4.0 3.9 6.0 3.3 5.0
Nov-85 SO.6 77.0 0.0 0.0 10.3 16.0 2.5 4.0 3.6 6.0 3.7 6.0
Nov-86 48.3 76.0 0.0 0.0 10.9 17.0 2.7 4.0 3.0 5.0 4.1 6.0
Nov-87 44.0 72.0 0.0 0.0 11.8 19.0 2.7 4.0 3.6 6.0 5.6 9.0
Nov-88(1) 42.2 68.0 0.0 0.0 12.7 20.0 2.5 4.0 3.9 6.0 7.7 12.0
Nov-89(1) 40.5 67.0 0.0 0.0 12.6 21.0 2.2 4.0 3.2 5.0 8.8 15.0
Nov-9O(1) 38.1 64.0 0.0 0.0 13.0 22.0 2.3 4.0 3.1 5.0 11.2 16.0
Nov-91 39.0 62.8 6.3 10.2 6.1 10.0 2.3 4.0 2.8 5.0 13.1 21.0
Nov-92 38.1 61.9 6.8 11.1 6.1 10.0 2.5 4.0 2.8 5.0 13.6 22.0
Nov-93 38.4 62.2 6.7 10.8 6.1 10.0 2.5 4.0 2.8 5.0 13.9 22.0
Nov-94 37.3 60.5 7.1 11.5 6.9 11.0 2.3 4.0 2.9 5.0 14.3 23.0
Nov-95 33.5 54.2 6.7 10.8 7.2 12.0 2.2 4.0 3.4 5.0 17.7 29.0
Nov-96 29.1 SO.O 6.5 11.0 6.7 12.0 2.1 4.0 3.4 6.0 18.5 32.0
Nov-97 30.1 48.0 6.8 11.0 7.4 12.0 2.5 4.0 3.5 6.0 21.2 34.0

(1) From 1986-90, Fox ratings were included in independent totals.
Sources: Nielsen Media Research; Bear, Steams & Co. Inc.
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Comparative Total Day Shares for the Networks, Independent Stations, Public Broadcasting, Pay Cable, and Cable Networks· Total Day

November Network Network Fox Fox Pay Pay Cable Cable
Rating Affiliates Affiliates Affiliates Affiliates Independent Independent PBS PBS Cable Cable Networks Networks
Period Ratings Shares Ratings Shares Ratings Shares Ratings Shares Ratings Shares Ratings Shares
Noy-82 21.0 72.0 0.0 0.0 6.1 21.0 1.0 3.0 1.5 5.0 1.0 3.0
NOY-83 22.2 71.0 0.0 0.0 6.3 20.0 1.0 3.0 1.7 5.0 1.7 5.0
NoY-84 20.9 68.0 0.0 0.0 6.8 22.0 1.0 3.0 1.8 6.0 2.2 7.0
Nov-85 21.3 67.0 0.0 0.0 6.8 22.0 1.0 3.0 1.8 6.0 2.3 7.0
NoY-86 20.7 67.0 0.0 0.0 6.7 22.0 1.1 4.0 1.5 5.0 2.7 9.0
NoY-87 18.9 63.0 0.0 0.0 6.8 23.0 1.0 3.0 1.9 6.0 3.1 10.0
NoY-88(l) 18.2 60.0 0.0 0.0 7.1 23.0 1.0 3.0 2.0 7.0 4.1 13.0
NoY-89(1) 17.6 58.0 0.0 0.0 7.2 24.0 1.0 3.0 1.9 6.0 4.9 16.0
NOY-90(l) 16.5 56.0 0.0 0.0 8.0 27.0 0.9 3.0 1.8 6.0 6.4 22.0
NoY-91 17.1 55.6 2.9 9.4 3.4 11.0 0.9 3.0 1.6 5.0 7.4 24.0
Nov-92 17.0 54.4 3.0 9.6 3.3 11.0 1.1 4.0 1.5 5.0 7.8 25.0
NoY-93 17.1 54.7 2.9 9.3 3.4 11.0 1.1 4.0 1.5 5.0 7.9 25.0
NoY-94 16.4 52.2 3.4 10.8 3.6 11.0 1.1 4.0 1.6 5.0 8.2 26.0
NoY-95 14.7 46.5 3.3 10.5 3.9 12.0 1.0 3.0 1.9 6.0 9.6 31.0
NOY-96 12.0 44.0 4.1 10.0 3.5 12.0 1.0 3.0 1.9 6.0 10.3 34.0
NoY-97 13.6 43.0 2.9 9.0 3.7 12.0 1.1 4.0 2.0 6.0 11.5 36.0

ill From 1986-90, Fox ratings were included in independent totals.
Sources: Nielsen Media Research; Bear, Steams & Co. Inc.
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r
Network Evening News Ratings Trends

-Big Three" Households
Broadcast (ABC, CBS Households Delivered

~Season· ABC CBS NBC and NBC) per Rating During
September to April Ratings Ratings Ratings Ratings Point News
1979-1980 13.3 15.5 13.8 42.6 763 32,504
1980-1981 12.6 15.4 13.2 41.2 799 32,919
1981-1982 12.8 13.9 12.9 39.6 815 32,274
1982-1983 12.2 14.4 11.7 38.3 833 31,904
1983-1984 11.1 13.8 11.2 36.1 838 30,252
1984-1985 11.1 13.5 11.3 35.9 849 30,479
1985-1986 11.7 13.4 12.2 37.3 859 32,041
1986-1987 10.7 12.1 12.1 34.9 874 30,503
1987-1988 10.9 11.6 10.4 32.9 886 29,149
1988-1989 10.9 11.0 10.4 32.3 904 29,199
1989-1990 11.0 10.1 9.9 31.0 921 28,551
1990-1991 11.6 9.7 9.9 31.2 931 29,047
1991-1992 10.8 9.5 9.1 29.4 921 27,077
1992-1993 11.3 9.8 9.4 30.5 931 28,396
1993-1994 10.9 9.8 9.9 30.6 942 28,825
1994-1995 10.3 8.7 8.7 27.7 954 26,426
1995-1996(1) 8.6 7.9 8.7 25.2 959 24,167
1996-1997(2) 8.2 7.0 8.2 23.4 970 22,698
1997-1998(3) 8.0 7.9 8.5 24.4 980 23,912

(1) 1995-96 season was extended until May 22, 1996. I
(2) 1996-1997 broadcast season is through May 25, 1997.
(3) 1997-1998 broadcast season is through May 20, 1998.

Sources: Nielsen Media Research; Fox Broadcasting, Inc.; CBS Corp.; Bear, Stearns & Co. Inc.
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Part IV: Cable Network Viewership 1997 and 1996

This chart summarizes the households being delivered by the top 32 cable
networks for second-quarter 1997 versus second-quarter 1996.

Sources: Broadcasting & Cable Magazine.
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Cable Network - Prime TIme - Households - Second-Quarter 1997 Versus Second Quarter 1996
2Q 1997 vs. 2Q 1997 vs.

Second-Quarter Second-Quarter 2Q1996 2Q1996

\ I1997 1996 Growth Growth
Network Households Households Percent Households
TNT 1,709 1,423 20.1% 286
TBS 1,322 1,269 4.2% 53
Nickelodeon 1,312 1,126 16.5% 186
USA 1,273 1,281 -0.6% (8)
Lifetime 1,043 912 14.4% 131
ESPN 997 1,026 -2.8% (29)
A&E 912 815 11.9% 97
Discovery 898 747 20.2% 151
Family 668 700 -4.6% (32)
Nashville Network 624 586 6.5% 38
CNN 554 509 8.8% 45
Cartoon 528 317 66.6% 211
Learning Channel 411 253 62.5% 158
MTV 405 404 0.2% 1
WGN 369 394 -6.3% (25)
Sci-Fi 288 167 72.5% 121
ESPN2 235 151 55.6% 84
CNBC 223 289 -22.8% (66)
Weather Channel 219 247 -11.3% (28)
BET 199 210 -5.2% (11 )
Comedy Channel 194 183 6.0% 11
Prevue 193 196 -1.5% (3)
Headline News 186 186 0.0% 0
VH-1 183 122 50.0% 61
History Channel 182 NA NA NA
fX 180 163 10.4% 17
E! 143 110 30.0% 33
CMT 104 90 15.6% 14
TV Land 69 NA NA NA
TV Food 57 NA NA NA
Court TV 38 17 123.5% 21
Travel Channel 23 NA NA NA
Fox News 21 NA NA NA

Totals 15,762 13,893 13.5% 1,869
Source: Broadcasting and Cable Magazine - June 30, 1997 for 20 1997 and 20 1996.
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Companies mentioned:

Ackerley Group (AK-20)
;\FIAC Inc. (AFL-29)
Belo (A.H.)§ (BLC-20)
BHC Communications 'A' (BHC-l17)
Chris-Craft Industries (CCN-44)
Clear Channel Communications:l: (CCU-48)
Cox Communications (COX-55)
Disney Co. (Walt)§ (DIS-25)
Dow Jones & Co. (DJ-47)
FINOVA Group (FNV-50)
Gannett Co., Inc. (GCI-54)
General Electric (GE-SO)
Granite Broadcasting, Inc.* (GB1VK-6%)
Gray Communications Systems (GCS-19)
Harte-Hanks Comm. (HHS-22)
Hearst-Argyle Television 'A'* (HlV-33)
Jacor Communications* aCOR-51)
Jefferson-Pilot ap-61)
King World Productions (KWP-26)
Lee Enterprises, Inc. (LEE-26)
Liberty Corp. (LC-42)

The McGraw-Hill Cos. (MHP-79)
Media General Cl'A (MEG.A-39)
Meredith Corp. (MDP-32)
News Corp. Ltd. (NWS-26)
New York Times Co. (NYf-28)
Paxson Communications 'A' (PAX-93/ 16)

Pegasus Communications 'A' (PGlV-16)
Price Communications (PR-713/ 16)

Pulitzer Publishing (PTZ-79)
Scripps (E.W.) Co. (SSP-44)
Shop At Home, Inc. (SATH-2 z5/ 3z)

Sinclair Broadcast Group* (SBGI-16)
Times Mirror 'A' (TMC-53)
Tribune Co. (TRB-50)
United International Holdings 'A' (UIHIA-911/ 16)

Univision Communications (UVN-30)
USA Networks, Inc. (USAI-19)
Viacom Inc. Cl' B§ (VIA.B-58)
Washington Post B (WPO-511)
Young Broadcasting, Inc.* (YBlVA-34)

:I: A managing director of Bear, Steams & Co. Inc. is a director of this company.
§ Within the past three years, Bear, Steams & Co. Inc. or one of its affiliates was the manager (co-manager) of a public offering of securities of
* this company and/or has perfonned other banking services for which it has received a fee.

Bear, Steams & Co. Inc. is a market maker in the security of this company and may have a long or short position in the security.
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Lugano, Switzerland
Bear, Stearns & Co. Inc.
Corso Elvezia 14
P.O. Box 2168
6901 Lugano, Switzerland
(41-91) 911-7333

Shanghi\i, China
Bear, Steams & Co. Inc.
Shanghai Representative Office
Room 1710
Shanghai International Trade Cent
2200 Yan An Road West
Shanghai 200335
People's Republic of China
(86-21) 6219-2642

Tokyo, Japan
Bear Steams (Japan), Ltd.
Shiroyama Hills
22nd Floor
3-1 Toranomon 4-Chome
Minato-ku, Tokyo 105 Japan
(813) 3437-7800

Paris, France
Bear Stearns Finance S.A.
21-25 Rue du Balzac
8th Floor
75406 Paris, Cedex 08 France
(33-1) 4299-6060

Sao Paulo, Brazil
Bear Steams do Brasil Ltda.
Alameda Santos, 1940
12th Floor.- Suite 1202
sao Paulo, Brazil 01418-100
(55-11) 3170-4600

Singapore
Bear Steams Singapore Pte. Limi
30 Raffles Place
#21-00 Caltex House
Singapore 048622
(65) 437-3300

Geneva, Switzerland
Bear, Steams & Co. Inc.
30 Rue du RhOne
1211 Geneva 11 Switzerland
(41-22) 310-8288

London, England
Bear, Steams International Limited
One Canada Square
London E14 5AD England
(44-171) 516-6000

Hong Kong
Bear Stearns Asia Limited
26th Floor, Citibank Tower
Citibank Plaza
3 Garden Road, Hong Kong
(852) 2593-2700

Dublin, Ireland
Bear Steams Bank pIc
Block 8 Harcourt Centre
Charlotte Way
3rd Floor
Dublin 2 Ireland
(353-1) 402-6200

Buenos Aires, Argentina
Bear Steams Argentina Inc.
Representative Office
25 De Mayo 516
Piso20
1002 Buenos Aires, Argentina
(541) 315-6493

Beijing, China
Bear, Stearns & Co. Inc.
Beijing Representative Office
Level 09, Units 23-24
Room 923
China World Tower
No.1 Jian Guo Men Wai Avenue
Beijing 100004
People's Republic of China
(8610) 6505-5101

Los Angeles, California
1999 Avenue of the Stars
Los Angeles, CA 90067
(310) 201-2600

San Francisco, California
Oticorp Center
One Sansome Street
San Francisco, CA 94104
(415) 772-2900

Any recommendation contained in this repon may not be suitable for all investors. Moreover. although the information contained herein has been obtained from SOUI"Cei be1ieved lD,'

be reliable, iu accuracy and completen... cannot be guaranteed.. Bear Stearns may make markeu and effect transactions, including transactions contrary to any recommendations'

herein, or have positions in the securities mentioned herein (or options with respect thereto) and may also have performed investment banking services for the issuers of such secwf?
ties. In addition, employees of Bear Steams may have positions and effect transactions in the securities or options of the issuers mentioned herein and may serve a.s direcron of~~

issuer.. Copyright C) 1998. All righu reserved by Bear, Stearns Ilc Co. Inc.

Dallas, Texas
300 Crescent Court
Suite 200
Dallas, TX 75201
(214) 979-7900

Boston, Massachusetts
One Federal Street
Boston, MA 02110
(617) 654-2800

Chicago, Illinois
Three First National Plaza
Chicago, IL 60602
(312) 580-4000

Atlanta, Georgia
3424 Peachtree Road N.E.
Suite 1700
Atlanta, GA 30326
(404) 842-4000

Bear Stearns & Co. Inc.
245 Park Avenue
New York, NY 10167
(212) 272-2000


